
Today’s consumers value customer experience and corporate responsibility, 
expecting financial institutions to anticipate and meet their diverse needs. Gain 
competitive advantage while providing mandated accessibility that better serves 
your customers and employees.

by 2060,   
researchers estimate that number will grow to 

23% 1

of American adults—nearly 50 million— have 
hearing loss and

22%
uses a language other than 

English at home and

—roughly 26 million—speak 
limited or no English 2

EN
ES

9%

29%
Within the past 15 years, non-English-speaking American 
mortgage borrowers increased by   

U.S. Hispanic consumers’ spending power 
increased by 87% from 2010 to 2020, reaching  
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The U.S. Deaf and hard-of-hearing 
community has Asian Americans’ spending power hovers at  

42%  
 

 
speak limited or 

no English² 
speak a language 
other than English 

at home 2 

19% 

97%
of customers say customer 
service accessibility is an 
important factor in brand 

loyalty 8  

72%
of customers tell others about a 
positive customer experience 8

88%
of customers value 

experience as much as a 
company’s products and 
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55%
of non-English-speaking 
borrowers heavily weigh 
recommendations of friends and 
relatives in choosing a lender 3 

Financial institutions 
accommodating customers’ 
primary language found the need 
to redo paperwork decreased by

42%
Compared to writing back and 
forth, serving Deaf customers 
with ASL interpreting is

3

The introduction of 
on-demand video remote 

interpreting has reduced the 
wait time for unplanned 
interpreting needs from

30%
Companies that prioritize 

inclusion report up to

9 10
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Get more than compliance out of your accessibility strategy with effective, inclusive 
communication solutions. Sorenson can support you with interpreting, captioning, and translation 
services.
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